Pielęgniarstwo XXI wieku
Elements of nurses' professional image in electronic media and their contexts. The opinion of professionally active nurses work experience was 14 years (SD = 11.49). The respondents were divided into two groups; those who worked for less than 10 years (50.8%) and those who worked for more than 10 years (49.2%). Majority of respondents worked in in-patient healthcare (79.6%).
Half of the respondents assessed the position of the nursing profession as average (49.7%) and one in four respondents believed that the position was low (25.4%). Additionally, 13.8% rated it as very low and only 10% of the respondents believed that the position was high or very high.
The respondents believed that electronic media had a high (43.6%) or a very high (33.1%) impact on the nurses' professional image. Respondents were of the opinion that television, the Internet and the radio present the nursing environment in a bad light. The most negative image was portrayed by the television (84%), the least negative -on the radio (68.5%)
Among the elements specified in the questionnaire concerning the image of the nursing profession arising from the electronic media, the respondents indicated strikes/protests (54.1%), elements of appearance (40.9%), relations with patients (32.0%), and relations with team members (19.3%). The image most rarely appearing in the media, according to the respondents was confidence (7.7%), independence (10.5%), conscientiousness (13.3%) and honesty (13.3%) ( Table 1 ).
The respondents were also able to add those elements of the nurse's image that did not appear in the questionnaire. Most frequently mentioned were: lack of equality in the therapeutic team, a servile position in relation to the doctor, mistakes, omissions, stereotypes concerning education, referring to nurses using the term "sister", remuneration, item of clothing: cap, smart dress, lack of independence, excess duties, inability to maintain a conversation, unprofessional approach to the patient. The respondents also highlighted the vagueness of the nurses' image in electronic media indicating that a nurse is dependent and only performs doctor's orders. It is also worth noting that electronic media show the dangers resulting from lack of young nurses and the large emigration of educated people.
Statistical analysis revealed that respondents who completed post-graduate studies (p=0.015) and those working in outpatient units (p=0.007) were more convinced that the body language is a part of the nurses' image most frequently appearing in the electronic media (p <0.05). For respondents who have not completed post-graduate studies, the most frequently showed image was that concerning strikes/protests (p <0.05; p=0.007). Respondents with more than 10 years' experience (p=0.031) also pointed to strikes/protests, similarly as those of younger age (30 years and less) (p=0.015) (p <0.05).
The connotations of individual elements of the media image were estimated in terms of positive, neutral and negative. For the respondents the most favorable connotation appearing in the electronic media was work experience (30.4%) and their professionalism (29.3%). A negative overtone concerned the relations with members of the
INTRODUCTION
Despite efforts of professional organizations and the nurses themselves, the image functioning in the society is that of a nurse who performs routine, uncomplicated activities, and who is just a medical assistant; an image that distorts the role of the nurses in contributing to public health all over the world [1] .
The electronic media currently became the most popular form of communication. Therefore, they can help nurses to shape an appropriate, positive professional image, in which nurses play and important role in health care, as well as remove the functioning stereotypes and negative opinion on the profession [1, 2] .
MATERIAL AND METHOD
The aim of this research is to determine elements of nurses' professional image, which most often appear in the electronic media and the analysis of its connotations.
The research was conducted on 181 professionally active (100%) nurses. The study was performed in 2015 using the Internet by creating an electronic questionnaire on the following website http://moje-ankiety.pl/. Anonymity and privacy of the respondents were kept at every step of the research. In the introduction of the questionnaire, respondents were given information on the purpose of the research, anonymity and the ability to withdraw from the study at any time. The link to the questionnaire was placed on Facebook, on the fun pages of Polish Nurses Association, Archive P, a journal "Sztuka pielęgnowania"[Art of nursing care], the Polish Nursing and Midwifery Portal and three nursing student groups.
The author made the questionnaire developed thanks to the work of the Student Research Circle at the Faculty of Health Sciences of the Medical University of Lublin (a group of students: Anna Sykut, Klaudia Massalska i Paweł Dzyr under the supervision of Beata Dobrowolska). The questionnaire consists of 30 closed questions in four main areas: (1) questions about opinion on the image of nurses, (2) television, (3) radio, (4) the Internet. Additionally, there are also questions collecting a basic sociodemographic information about respondents.
Statistical analysis was conducted using two tests: the Mann-Whitney U test and the Kruskal-Wallis test and the application of IBM SPSS Statistics version 2.1.
RESULTS
Out of the 181 respondents, 171 (94.5%) were women and 10 (5.5%) men. The age of the respondents varied between 22 and 57 years of age; 36 years on average (SD = 10.65).
Higher education degree in nursing studies was mentioned by 52.5% of respondents (N = 95), 37.6% (N = 68) had a bachelor's degree in nursing, and 9.9% (N = 18) secondary nursing education. Almost one in five of the respondents (18.8%) completed post graduate studies, and slightly more than one third of the respondents (38.1%) had a specialization. Among the respondents, the average Anna Sykut, Klaudia Massalska, Beata Dobrowolska therapeutic team (42.0%) and nurses' professional independence (36.5%). The respondents had divided opinions as to the image of nurse-patient relationship in the electronic media; for 30.4% of the respondents it had positive connotation and for 39.8 negative ( Table 2) .
It turns out that respondents who completed postgraduate studies were more convinced that the relations with the therapeutic team were a part of the professional image which has positive connotations in mass media (p<0.05; p=0.043). For people working in the inpatient wards, the level of nursing/medical procedures is the element which has a positive overtone in the media (p<0.05; p=0.039). Respondents who have completed undergraduate studies pointed to diligence as having positive connotations with the profession (p<0.05; 0.015).
Less than half of the respondents (48.6%) believed that subjects responsible for improving the situation should be professional organizations of nurses and midwifes. Slightly fewer (47%) of the respondents felt that each and every nurse should work on improving the image of the profession. The most important task that organizations should undertake is the improvement in remuneration and the working conditions and the identification of nurses with the professional environment. The smallest importance was assigned to the cooperation with Public Relations companies (Table 3) .
Respondents also added to these tasks the ones that were not included in the questionnaire such as creating a positive image of the nurse as a person and a nurse as an employee, participation in workshops aimed at building coherent, fluent and understandable expressions for nonprofessionals, mandatory consultations before production and emission of movies, series, in which the role of the nurse emerges, strengthening of professional solidarity, promotion of nursing studies, promoting proper nurses' attitudes and hiring a more professional and ambitious staff. 
Tab. 1. Respondents' opinions on the assessment of the nurses' professional image in electronic media

DISCUSSION
Only 10% of the surveyed nurses believed that their position among other medical professions was high or very high. The poor rating of the profession in the nurses' own opinion was also confirmed by other studies e.g. those conducted by Włodarczyk and Tobolska [3] who exhibited that nurses evaluated their profession lower than doctors and patients.
The respondents also believed that the electronic media present their profession in a bad light and the leading role in this aspect is played by television. The analysis of the collected material showed what kind of image is created by the electronic media. Among the most common elements of the nurses' professional image presented in the media are strikes and protests followed by the elements of nurses' external image. This is also confirmed by other studies [4] .
The elements of the image that seldom ever appear in electronic media chosen by the respondents are self-confidence, independence, conscientiousness and honesty. These data indicate elements of the image to which we as professionals should pay more attention to and try to expose them in the media.
According to the surveyed nurses, the most favorable connotations in the electronic media were images connected to work experience and the nurses' professionalism. Negative overtone was associated with the relations with other members of the therapeutic team and the nurses' professional independence. This last element is quite often negatively evaluated in the studies concerning nurses' professional image for instance in a literature review carried out by Kojder and Zarzycka [4] .
Image plays a huge role in the functioning of any organization. According to Kunecka, in order to build a positive image of the whole health institution, cooperation of employees is necessary, otherwise all actions will be counterproductive to those expected. It is because the employees as well as their individual image have the greatest impact on the reputation of any organization [5] . In the conducted study, 48.6% of the respondents believed that those responsible for improving the situation in terms of professional image of nurses should be professional association of nurses and midwives, but also every nurse should try to improve the image of his/her own profession (47% of respondents).
CONCLUSIONS
The most frequently occurring elements of the nurses' professional image in electronic media were strikes and protests. Seldom ever such features of the nurses and the profession as self-confidence, independence and honesty and conscientiousness were mentioned. What is more, not only was the professional independence of nurses rarely ever visible but the image created by the media was negative in that aspect. Summing up, there is a great need for acting towards changing the nurses' professional image in the electronic media.
Elementy wizerunku zawodowego pielęgniarek w mediach elektronicznych oraz ich konteksty. Opinia pielęgniarek aktywnych zawodowo WSTĘP Pomimo starań organizacji zawodowych oraz samych pielęgniarek w społeczeństwie wciąż funkcjonuje obraz pielęgniarki wykonującej rutynowe, nieskomplikowane czynności, niesamodzielnej pomocnicy lekarza; obraz, który zafałszowuje rolę pielęgniarki w działaniach na rzecz zdrowia publicznego społeczeństw na całym świecie [1] .
Media elektroniczne stały się współcześnie najbardziej nośną i popularną formą przekazu. Dlatego też mogą pomóc pielęgniarkom w kształtowaniu odpowiedniego, pozytywnego wizerunku zawodowego, w którym pielęgniarki odgrywają istotą rolę w ochronie zdrowia, jak również w usunięciu z niego funkcjonujących stereotypów oraz negatywnej opinii o zawodzie [1, 2] .
